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Introduction

Experience with

MOVIEBILLMOVIEBILL

Business and Legacy Print Consumer AR Products

Poster Portal Instant AR

Portal EPET

Characters Face Filter

CMS

Print AR API

Partner SDK



Wordmark

Brand Elements

MOVIEBILL



Minimum Size:

Wordmark w/ Clear Space

Wordmark

Basics

MOVIEBILL

The Moviebill wordmark is fixed 

artwork. It may not be altered 

or recreated in any way. The 

wordmark is the primary element 

of our company identity. Because 

it spells out the name of our 

company, we use it in situations 

that require the brand to show up 

in an official capacity or to initally 

establish brand identity.

Clearspace around the logo is 

equal to the cap height of the O



The Moviebill wordmark 

should be used in the main 

Moviebill Red or white.

Wordmark should be red on 

lighter backgrounds and white 

on darker backgrounds.

Wordmark

Color

MOVIEBILL

MOVIEBILL



These secondary uses should 

be used sparingly, only when 

the primary uses aren’t 

appropriate. Black can be 

used in rare situations but 

should be generally avoided. 

White is ideal for use over 

images, patterned or very dark 

backgrounds. When placing 

over photography, ensure 

contrast by placing over dark 

area, and negative space.

MOVIEBILL

MOVIEBILL

Wordmark

Secondary Color Use

MOVIEBILL



We pride ourselves on brand 

consistency. When using 

the Moviebill wordmark, the 

following rules should be 

adhered to at all times.
Do not —
Fill with patterns

Do not —
Type out Moviebill in any other fonts

Do not —
Stretch or manipulate the logo.

Do not —
Add drop shadows, bevels or other effects

Do not —
Pair the logo with marks that may be confused 
as logos.

Do not —
Use gradients within the wordmark

MOVIEBILL

Wordmark

Arrangement



When pairing another 

logomark or wordmark with 

the Moviebill logo, make sure 

our logo is in red or white. 

Observe our clear space rules, 

and scale to 100% of the 

height of the logo.

Feel free to use a typeface 

that’s from our brand’s design 

system.

Wordmark

Partnerships



Glyph

Brand Elements



Glyph

Basics

There are two main elements 

that form the Moviebill glyph. The 

red cube and the surrounding 

abstract arrows. At the core of 

both elements is a hexagon, 

representing six degrees of 

freedom. The key to a great AR 

experience.

The 3D cube signifies the 

“home” of the experiences; the 

epicenter of entertainment AR. 

Psychologically, it also relates to 

the augmentation of 3D graphics. 

The abstract arrows represents 

the dimensional axes and spatial 

awareness of augmented reality.



When you’re using the glyph 

with other graphic elements, 

make sure you give it some 

room to breathe. The empty 

space around the logo should 

be at least the x-hieght of 

the O. To ensure the glyph 

maintains its visual impact, 

do not go any smaller than 32 

pixels wide. Minimum Size:Minimum Size:

Glyph Clear Space

Glyph

Basics
Glyph w/ Text Clear Space

32 px



The Glyph is always either 

black or white. It must be 

legible and maintain the 

integrity of its form.

When placing the logo on an 

image, always use the white 

logo version.

For images with a light 

background, we suggest 

applying up to 50% Moviebill 

Dark Grey tint to the entire 

image to maintain legibility of 

the white logo.

Positive Logo on white background

50% Moviebill Dark Grey

Original Image

Negative Logo on black background

Glyph

Color



Social icons are individually 

designed based on 

specifications. They have their 

own clearspace guidelines and 

are sized optically to best fit 

each shape.

Glyph

Social icons

Social icon construction 

Align the logo center vertically and 
horizontally of the icon shape. Use half a 
vertical O as the padding to the top and 
bottom edge of the icon shape.



Do not —
Apply outlines

Do not —
Change proportions

Do not —
Use our old icon

Do not —
Add drop shadows

Do not —
Add elements

Do not —
Fill with patterns

Do not —
Apply special effects

Do not —
Lock up our glyph 
with copy, headlines, 
or other logos.

Do not —
Exlude or hide 
elements

Do not —
Add gradients

Do not —
Contain in a shape

Do not —
Lock up our 
corporate logotype 
with our glyph.

Do not —
Fill with multiple 
colors

Do not —
Stack multiple logos

Do not —
Layer copy or 
elements

Do not —
Skew, rotate, or 
stretch

Do not —
Use our corporate 
logotype.

Do not —
Alter individual 
elements

Glyph

Misuse

Headline

Augmented



Glyph

Arrangement

Do not —
Skew or stretch

Do not —
Stack or center align

Do not —
Place glyph in between text

Do not —
Rotate or angle the arrangement

Do not —
Right align arrangement move elements

Do not —
Resize elements individually



Regardless of communication 

size or dimension, the Glyph 

can only ever be placed

in five locations. This keeps 

Logo placement simple 

and consistent, while 

allowing enough flexibility to 

accommodate our dynamic 

graphic system. Please keep in 

mind the exclusion zone when 

placing the Glyph in a corner.

1

1

1

4 4

4

2

2

2

3

3

3

5 5

5

Glyph

Placement

In no particular order, the 

placement options are:

1. Top left corner

2. Top right corner

3. Centered

4. Bottom left corner

5. Bottom right corner



One quick rule for Glyph 

placement: when typography 

is present in a communication, 

and both the type and Glyph 

are placed to the left hand 

side, they should left align.

This rule only applies when 

the Glyph is at positions 1 or 4, 

and the typography is aligned 

to the left hand side of the 

communication.

Glyph

Placement

Lorem
ipsum dolor
set amat

Lorem
ipsum dolor
set amat

Lorem
ipsum dolor
set amat



Color Primary

Moviebill Red

Secondary
HEX #eb0000
RGB 235 0 0
CMYK 2 100 100 0

Black
HEX #000000
RGB 0 0 0
CMYK 60 40 40 100

White

Dark 
Grey

Medium 
Grey

HEX #FFFFFF
RGB 255 255 255
CMYK 0 0 0 0

HEX #e1e8ed
RGB 255 232 237
CMYK 10 4 4 0

HEX #3c4b55
RGB 60 75 85
CMYK 77 60 50 34

HEX #aab8c2
RGB 170 184 194
CMYK 34 20 18 0

Light 
Grey



AaBbCc123
Bebas neue

This is a sample of this font in bold

This is a sample of this font in book

This is a sample of this font in light

Typography

Our typefaces

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890-+@#$

The official font family used 

for our logo is Bebas Neue.



Our main typeface is bold, 

simple, and universal. Inspired 

from architectural signage and 

its broad design makes it very 

clear.

AaBbCc123

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890-+@#$

Gotham

This is a sample of this font in bold

This is a sample of this font in medium

This is a sample of this font in book

Typography

Our typefaces



Primary Font Family
Gotham

Header 1
HEADER 2
HEADER 3
HEADER 4
HEADER 5

This is body copy for the use in 
the app and AR experiences.

Typography

Font use



App icons are individually 

designed based on 

specifications. They are an 

exception to the clearspace 

guidelines and are sized 

optically to best fit each 

shape.

Style

Promotional imagery

Aa AaABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890-+@#$

Gotham Bold

Image Tint Overlay

Gotham Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890-+@#$

When using photo backgrounds, 
always add a Moviebill Dark Gray 
color multiplied at 50%.



A Moviebill Bubble is made 

up of colors, categories, and 

the subject – this allows for a 

clear voice for the movie and 

experience.

Application

Anatomy



App icons are individually 

designed based on 

specifications. They are an 

exception to the clearspace 

guidelines and are sized 

optically to best fit each 

shape.

Color Theme

3D Objects Face Filters Posters Portals Buy Tickets

Activation Subject

Activation Type

Categories

Application

Breakdown



App icons are individually 

designed based on 

specifications. They are an 

exception to the clearspace 

guidelines and are sized 

optically to best fit each 

shape.

Application

Construction



Legal

Moviebill Trademark 
Guidelines
By using the Moviebill trademarks in these 
Brand Guidelines, you agree to follow 
these Moviebill Trademark Guidelines (the 
“Guidelines”) as well as our Terms of Service 
and all other Moviebill rules and policies. 
Moviebill® (“Moviebill”) reserves the right to 
cancel, modify, or change this policy at any 
time at its sole discretion without notice.

These Guidelines apply to your use of the 
Moviebill trademarks. You may use the 
Moviebill trademarks solely for the purposes 
expressly authorized by Moviebill. Strict 
compliance with these Guidelines is required 
at all times, and any use of the Moviebill 
trademarks in violation of these Guidelines will 
automatically terminate any license related to 
your use of the Moviebill trademarks.

1 You may not alter the Moviebill 
trademarks in any manner, including, but not 
limited to, changing the proportion, color or 
shape of the Moviebill trademarks, or adding 
or removing any elements from the Moviebill 
trademarks.

2 The Moviebill trademarks must appear 
by themselves, with reasonable spacing 
between each side of the marks and other 
visual, graphic or textual elements.

3 The Moviebill trademarks should not 
be placed in any way that that interferes with 
the readability or display of the entirety of the 
Moviebill trademarks.

4 You may not use the Moviebill 
trademarks in any manner that implies 
sponsorship or endorsement by Moviebill 
without an express written permission and 
license from Moviebill.

5 You may not use the Moviebill 
trademarks to disparage Moviebill, its 
products or services, or in a manner which, 
in Moviebill’s sole discretion, may diminish or 
tarnish Moviebill’s goodwill in the Moviebill 
trademarks.

6 You may not use the Moviebill 
trademarks to refer to any other product or 
service other than Moviebill. 

7 When creating a product, app, website, 
or other service that uses or interacts with 
Moviebill, use a unique name, logo and design 
that cannot be confused with the Moviebill 
trademarks. You should not apply for any 
trademarks or domains that include the 
Moviebill trademarks or any other confusingly 
similar variations.

8 You must display the following 
statement in materials that display the 
Moviebill trademarks: “MOVIEBILL, the 
Moviebill Glyph and the Moviebill logo are 
trademarks of Moviebill, Inc. or its affiliates.”

9 You acknowledge that all rights to 
the Moviebill trademarks are the exclusive 
property of Moviebill, and all goodwill 
generated through your use of the Moviebill 
trademarks will inure to the sole benefit of 
Moviebill. You will not take any action that is in 
conflict with Moviebill’s rights in, or ownership 
of, the Moviebill trademarks.

Moviebill reserves the rights, exercisable 
at its sole discretion, to modify these 
Guidelines, the Brand Guidelines, and/or the 
Moviebill trademarks at any time and to take 
appropriate action against any unauthorized 
or non conforming use of the Moviebill 
trademarks.

If you have any questions about these 
Guidelines, please contact trademarks@
moviebill.com.



App icons are individually 

designed based on 

specifications. They are an 

exception to the clearspace 

guidelines and are sized 

optically to best fit each 

shape.

Need help?

Have any questions?
Contact us trademarks@moviebill.com




